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www.linkedin.com/in/colin-m-oneill 
American & Canadian Citizen 

PROFESSIONAL SUMMARY 

Results-driven UX/UI Product Designer with experience designing data-driven digital tools and AI-powered 
dashboards for healthcare operations and leadership teams. Proven track record translating complex user 
workflows into scalable design systems and decision-support interfaces that measurably improve provider 
efficiency and patient experience. Experienced the full product lifecycle from stakeholder discovery and user 
research to prototype delivery and development handoff. 

PROFESSIONAL EXPERIENCE 

UX/UI Designer | Fraser Health Authority Aug 2024 – Present 

One of BC's largest health authorities, serving 1.9M+ residents across 13 municipalities. 

• Led UX design across 4+ concurrent healthcare data portfolios, producing dashboards and decision-support 
tools used daily by 200+ operational and leadership staff. 

• Redesigned the Emergency Wait Times platform, improving data clarity and stakeholder trust — contributing 
to a 20% reduction in patient dissatisfaction queries related to site wait-time accuracy. 

• Spearheaded integration of the ThoughtSpot analytics platform, partnering with data engineering to assess 
usability and reduce the time-to-insight for data requests from a few hours to under 30 minutes. 

• Integrated and worked with a scalable design system (Figma component library) adopted across 3 product 
teams, reducing UI inconsistencies by an estimated 40% and cutting new-screen design time by ~30%. 

• Facilitated 15+ stakeholder workshops and user interviews to define requirements, document workflows, and 
validate prototypes prior to development handoff. 

 

Junior UX/UI Designer (Co-op) | Fraser Health Authority Jan 2024 – Aug 2024 

• Supported senior designers on the Advance Analytics Platform, contributing to 6+ page designs showcasing 
data visualization and reporting modules used by health authority planners.  

• Collaborated daily with cross-functional development teams, ensuring design specs were implemented 
accurately and reducing design-to-dev revision cycles by approximately 25%. 

• Proposed and implemented design consistency improvements across components, helping establish early 
patterns later adopted into a full UI kit. 

• Participated in usability testing sessions and synthesized findings into actionable recommendations that 
informed 3 major design iterations. 

 

Digital Media Assistant (Co-op) | SFU Segal School of Business  Aug 2022 – Dec 2022 

• Designed and developed 8+ Canvas LMS course modules for graduate-level programs, improving content 
accessibility and learner navigation for 500+ enrolled students per term. 

• Worked directly with the course-delivery team in a fast-paced production environment, troubleshooting 
technical issues and providing hasty equipment assistance. 

 

Graphic Designer (Co-op) | Precision NanoSystems Inc. (PNI) May 2021 – Dec 2021 

• Designed the user guide for the NanoAssemblr GMP System — a regulated medical device — collaborating 
with research scientists and the product manager to translate complex technical workflows into clear, 
accessible documentation. 

http://www.colinoneilldesigns.com/
http://www.linkedin.com/in/colin-m-oneill


• Produced marketing assets for PNI's social media and conference channels, supporting product launches 
and brand awareness campaigns reaching an audience of 10,000+ biotech professionals. 

• Created product packaging and poster designs for 3 product lines, balancing regulatory clarity requirements 
with visual appeal. 

 

Freelance Designer | Independent — Multiple Clients May 2019 – Aug 2025 

Concurrent with full-time roles. Select clients: Arrow Physiotherapy, Three Pillars Basketball, MISL Hoops. 

• Delivered end-to-end branding, marketing, and digital design for 3+ clients, defining requirements, timelines, 
and deliverables independently. 

• Built and launched brand identity systems for 2 sports organizations, including logo suites, social templates, 
and digital content — each achieving consistent brand application across all channels, enhancing their brand 
awareness and customer engagement. 

EDUCATION 

Bachelor of Arts — UX Design Sept 2018 – May 2024 

Simon Fraser University, Vancouver, BC 

SKILLS & TOOLS 

 

UX/UI Design:  Product Design, Design Systems, Wireframing & Prototyping, Information Architecture, Brand 
Design 

Research & Strategy:  User Research, User Interviews, Usability Testing, A/B Testing, Stakeholder Workshops, 
Documentation 

Data & AI Tools:  PowerBI, Data Visualization, Dashboard Design, Decision-Support Interface Design, Claude 
Code, Cursor, Figma Make 

Development:  Python, HTML/CSS, TypeScript 

Design Tools:  Figma, FigJam, Adobe XD, ProtoPie, Miro, Adobe Illustrator, Adobe Photoshop, Adobe InDesign 

3D & Render:  Blender, Maya, Adobe Substance Painter, Arnold Render 


